TGI FRIDAYS AUSTRALIA SCRATCH & WIN PROMOTION

Promoter: TGI Fridays Asia Pacific Pty Ltd ABN 78914137118, 72-78 Market
Street, Southbank, VIC, 3006, Australia. Ph: 03 9645 4798

Start date: 03/10/23 at 09:00 am AEST

End date: 19/11/23 at 11:59 pm AEST

Entry Eligibility:

Entry is only open to QLD, VIC, WA & NSW residents who are 18 years or over.
NSW Authority Number: TP/02936

NTP Number: NTP/07686

TO ENTER

To enter the Promotion, the entrant must complete the following steps during
the Promotional Period:

a) order any select menu item from any TGl Fridays restaurant, excluding SA
b) receive a scratch card from a server

c) scratch the panel to reveal prize

ENTRIES PERMITTED

Multiple entries permitted subject to the following:

a) maximum of one (1) entry per Qualifying Transaction (regardless of the
number of select menu items in excess of one (1) purchased within the
transaction);

b) each entry must be submitted separately and in accordance with the entry
instructions above.

THE PRIZE

Prizes available as part of the promotion are detailed as follows:
Prize Qty available in NSW Total Value in NSW
Eftpos gift card 1 $1000
‘Rib Your Best Life’ tote | 2,200 $5920
bag
6 Wings 14,000 $208,600
Marg or Long Island 14,000 $292,600
Iced Tea
Mozzarella Sticks 14,000 $236,600
Cookie Sundae 14,300 $170,170




FRIDAYS Signature 2,500 $64,750
Whiskey Glaze Single
Stack Burger

Free full rack of pork 2,500 $129,750
Ribs

Free FRIDAYS Signature | 500 $5,950
Whiskey Sauce bottle

150z

PRIZE CONDITIONS

- Winner must be aged 18 years or over.
- Prizes are valid until 3 December 2023.
- The following prizes are subject to $25 minimum spend to redeem:
6 wings
Marg or Long Island Iced Tea
Mozzarella sticks
Cookie sundae
FRIDAYS Signature Whiskey Glaze Single Stack Burger
Free full rack of pork ribs
FRIDAYS Signature Whiskey Sauce bottle 150z

TOTAL PRIZE POOL
$1,109,420

GENERAL TERMS

1. The entrant agrees and acknowledges that they have read these Conditions of
Entry (and Schedule) and that entry into the Promotion is deemed to be
acceptance of these Conditions of Entry (and Schedule). Any capitalised terms
used in these Conditions of Entry have the meaning given in the Schedule,
unless stated otherwise.

2. The Promotion commences on the Start Date and ends on the End Date
("Promotional Period"). Entries are deemed to be received at the time of receipt
by the Promoter and not at the time of transmission or deposit by the entrant.
Records of the Promoter and its agencies are final and conclusive as to the time
of receipt.

3. Valid and eligible entries will be accepted during the Promotional Period.

4. Employees (and their immediate family members) of the Participating Venues,
agencies/companies directly associated with the conduct of this Promotion, the



Promoter, businesses involved in determination of winner/s for the Promotion,
businesses involved in the management of the Promotion, any organisation
benefiting from the Promotion, the Promoter’s distributors, suppliers, subsidiary
companies/businesses and associated companies and agencies are not eligible
to enter. "Immediate family member" means any of the following: spouse, ex-
spouse, de-facto spouse, child or step-child (whether natural or by adoption),
parent, step-parent, grandparent, step-grandparent, uncle, aunt, niece, nephew,
brother, sister, step-brother, step-sister or 1st cousin.

5. The Promoter supports the responsible service of alcohol and encourages
consumers to enjoy alcohol responsibly. Entrants will be refused service of
alcohol or provision of an alcohol beverage if it would breach any laws, codes or
policies including those of the relevant liquor licensee relating to the responsible
service of alcohol. Legal aged consumers are advised to consider the safe
drinking levels recommended in the National Health and Medical Research
Council Australian Guidelines to Reduce Health Risks from Drinking Alcohol. A
full version of these Guidelines is available at https://nhmrc.gov.au/about-
us/publications/australian-guidelines-reduce-health-risks-drinking-alcohol.
Please refer to the GL4001 ‘Liquor promotion guidelines’ and GL4003
‘Intoxication guidelines’ at liguorandgaming.nsw.gov.au.

6. The value of the prizes is accurate and based upon the recommended retail
value of the prizes (inclusive of GST) at the date of printing. The Promoter
accepts no responsibility for any variation in the value of the prizes after that
date.

7. No part of a prize is exchangeable, redeemable for cash or any other prize or
transferable, unless otherwise specified in writing by the Promoter.

8. If a prize (or portion of a prize) is unavailable the Promoter reserves the right
to substitute the prize (or that portion of the prize) to a prize of equal or greater
value and specification, subject to any written directions of a regulatory
authority.

9. No entry fee is charged by the Promoter to enter the Promotion.

10. The Promoter reserves the right, at any time, to validate and check the
authenticity of entries and entrant's details (including an entrant's identity, age
and place of residence). In the event that a winner cannot provide suitable proof
as required by the Promoter to validate their entry, the winner will forfeit the
prize in whole and no substitute will be offered. Incomplete, indecipherable,
inaudible, incorrect and illegible entries, as applicable, will at the Promoter's
discretion be deemed invalid and not eligible to win. Entries containing offensive
or defamatory comments, or which breach any law or infringe any third party
rights, including intellectual property rights, are not eligible to win. The use of
any automated entry software or any other mechanical or electronic means that
allows an individual to automatically enter repeatedly is prohibited and may
render all entries submitted by that individual invalid.



https://nhmrc.gov.au/about-us/publications/australian-guidelines-reduce-health-risks-drinking-alcohol
https://nhmrc.gov.au/about-us/publications/australian-guidelines-reduce-health-risks-drinking-alcohol
http://liquorandgaming.nsw.gov.au/

11. The Promoter reserves the right to disqualify entries in the event of non-
compliance with these Conditions of Entry. In the event that there is a dispute
concerning the conduct of the Promotion or claiming a prize, the Promoter will
resolve the dispute in direct consultation with the entrant. If the dispute cannot
be resolved the Promoter’s decision will be final.

12. The Promoter and its associated agencies and companies will not be liable
for any loss (including, without limitation, indirect, special or consequential loss
or loss of profits), expense, damage, personal injury or death which is suffered
or sustained (whether or not arising from any person's negligence or wilful
misconduct) in connection with this Promotion or accepting or using any prize
(or recommendation), except for any liability which cannot be excluded by law
(in which case that liability is limited to the minimum allowable by law).

13. The entrant will participate in and co-operate as required with all reasonable
marketing and editorial activities relating to the Promotion, including (but not
limited to) being recorded, photographed, filmed or interviewed and
acknowledges that the Promoter may use any such marketing and editorial
material without further reference or compensation to them.

14. The Promoter accepts no responsibility for any tax implications and the
entrant must seek their own independent financial advice in regards to the tax
implications relating to the prize or acceptance of the prize.

15. Failure by the Promoter to enforce any of its rights at any stage does not
constitute a waiver of these rights.



